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A Tree for All Seasons

EPATAWE: The Estes Park Area Tapestry Weavers from Colorado

As Caterinas

Golden Fall

Blooming Spring

Barbara Richards

Elena Danilescu

The four tapestry artists shown are from Brazil. They live on an
island named Saint Catherine from which they took their name,
“The Catherines.”
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Marize Campos Didonė
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Wesley Watkins
Integral Wellness Coach

Doctor of Chiropractic
Fellow, International Association
of Clinical Acupuncture
505.939.3939
Santa Fe, New Mexico
www.omtaopitstop.com

Keshi (kay-she) is the traditional greeting of

the Zuni Pueblo People who live in western New
Mexico.
Our store is called Keshi, “the Zuni connection”
because of our close ties with the people of the Zuni
Pueblo.

KESHi
the Zuni connection
227 don gaspar
santa fe, nm 87501
505.989.8728
zuniart @ keshi.com
www.keshi.com

Established in 1981 as a co-op for Zuni arts and
crafts, Keshi has always maintained personal
relationships with individual carvers, jewelers
and potters. We continue to buy directly from the
Zuni people. Our reasonable prices and complete
authenticity reflect this.
We host one of the largest selections of Zuni fetishes
in the world and we feel honored to be involved
with these kind and generous people. We welcome
you to call or visit Keshi and experience a Zuni
connection for yourself.

Elah-kwa (thank you in Zuni).

KESHi

the Zuni connection

RABBIT

Turtle
Turtle has always been
esteemed because it
carries its home on
its back and goes with
the flow of the river. In
some mythologies,
the first North Americans envisioned
the continent as a turtle because it was
surrounded by water. Turtle reminds us
to respect Mother Earth.

Rabbit is a prey animal. By exhibiting fear, he calls
predators to him. Rabbit reminds us that only by
acknowledging our
fears can we move
beyond them and not
allow them to dictate
our behavior.

Snake

Mole
Mole reminds
us to trust what
we feel, not just
what we see; the
mole lives this
way all the time. Mole is the
guardian of Mother Earth.

KESHi
the Zuni connection

Snake sheds its skin. This
is a powerful symbol of
our need to discard old
ways, patterns, and
perspectives. Snake
medicine is that of alchemy i.e. that which is
negative may be transformed into something
positive.

Frog
Frog is the sign
of water. Water
is life. In Zuni,
frogs often appear on prayer bowls since
many of the Zuni prayers and dances ask
for water. Cleansing is also part of Frog’s
medicine as well as emotional and physical healing.

Bear

Wolf

Bear was the principal animal for the Pueblo People
and they are the most prevalent fetishes. Bear
fetishes are used for healing, protection, strength,
journeying, mothering, hunting and gathering.
Bear’s hibernation reminds us of the value of going
within.

Wolf medicine has to do with garnering information and finding new pathways for the benefit of
the clan. Loyalty is also a part of Wolf Medicine.
Originally fetishes were found objects that looked
like animals and little or no carving was done.

Eagle
Eagle medicine is that of extraordinary vision, of
seeing the whole picture. Even though Eagle can
see the smallest of details from a great distance, he
maintains a comprehensive view. Eagle helps us to
remember that one’s journey is spiritual as well as
physical.
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ANNOYING WAYS TO BUILD
WEALTH

By John Rosevear

One of the fastest ways for us personal-finance writers to annoy our readers is
to raise The Starbucks (Nasdaq:SBUX) Issue.
You’ve read this one a dozen times. It’s the one where we say, “If normally you
buy a $4 latte every morning, and you stop buying it and instead invest the
money in an index fund in your retirement account, you’ll have $553,396 after
40 years,” or something like that, and it’s usually in an article with a title like
“The Half-Million-Dollar Cup of Coffee.” Sound familiar?
The thing is, though, it’s true. If you invest $4 times five days a week times 52
weeks a year annually in an index fund returning 10%, you will have more than
$500,000 in 40 years. The math doesn’t lie. What you won’t have is 40 years’
worth of the pleasure of breaking your morning fog with a delicious beverage.
And if too many people adopt this strategy, Starbucks’ stock might suffer, and
depending on how your retirement funds are invested, that might slow down
your wealth-building a bit. But I digress.
If you’re determined to build wealth, living below your means is the key. And
enough little savings -- like cutting out the morning cappuccino -- can add up
to a significant difference in your monthly spending. But there are tradeoffs,
and like the coffee, they can seem trivial and hugely annoying at the same time.
You’ve probably already made the painless cuts from your spending -- or, at
least, if you haven’t, you shouldn’t need my help to find them. Here are more
ideas that may seem annoying or unreasonable at first glance but are actually
worth some consideration.

Move to a smaller house.

Heresy, right? Downsizing one’s
digs is a sign of economic failure
in America, I hear you say. Except
... it doesn’t need to be. How much
space do you really need? Can you
get buy with less space -- and lower
mortgage and utility
payments? If you spend
a portion of the savings
on new furniture, would
it really be less nice?
How much would you
save?

www.FortiusAdvisors.com
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Puffy
Coyote

Adventure in White Sands
By Dia Winograd

“Arrrruuuuuuuuuuuu,” answered Puffy’s
three sisters. They always listened to Papa C.

Soon Puffy saw the moon rising above the
dunes.

“Let’s go,” Papa C said, and he took off
running toward the setting sun. He was a
very fast runner, and it was hard for Puffy
and his sisters to keep up.

“How pretty,” he thought, then remembered.
“Oh, I have to find food. I’m a hunter. I even
smell something to eat.”
That is when it happened. Puffy forgot
coyotes do not go into the sand dunes.
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